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Abstract

The COVID-19 pandemic has severely impacted the worldwide film industry and related
businesses. This year, mainstream movie theaters in every major country have been closed for
months due to the economic downturn. This has resulted in the layoff of thousands of film industry
workers and the suspension of production on dozens of upcoming films. The film industry around
the world is currently experiencing a decline in revenue. Still, the film industry in China, in contrast
to the U.S., has been performing exceptionally well and is showing no signs of slowing down.
Movie theaters in China have recovered revenue since the COVID-19 pandemic was quickly
controlled. With the implementation of new health and safety regulations, theaters around the world
have begun reopening. Employees temporarily laid off can now return to their jobs, and many new
ones have opened up since the lockdown was lifted. As the number of confirmed coronavirus cases
in the United States continued to rise, movie theaters across the region were forced to cancel
showings and keep their doors closed out of fear of spreading the virus. This paper reports how
China has now surpassed the United States as the world’s biggest box office, suggesting that the
Chinese film industry is among the first to recover from the spread of COVID-19. The pandemic is
not likely to discourage moviegoing, but it could significantly alter the cinematic experience.

Keywords: Film industry in China, post-COVID-19, cinemas, Chinese’s box office

1. Introduction

The outbreak of the new coronavirus COVID-19 was called a global pandemic by
the World Health Organization on January 31, 2020 (Beijing time) (Liu et al., 2020). This
is not the first time in history that such a statement has been made. It has happened five
times before. But the size and spread of the outbreak, along with the fear and anxiety of the
people, have become a deadly mix (Mirza et al., 2020). This has led to financial and
economic effects that were not expected, despite the lower death rate (Fu & Shen, 2020;
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Guan et al., 2020). Everyone’s life has been changed in some way by these effects, which
is why it has been called a global health emergency (Liu et al., 2020; Rizvi et al., 2020).
People think the spread of the COVID-19 virus differs from the spread of other viruses that
plagued the world in the past (Reinhart, 2020). Viruses like Zika and Ebola popped up and
were mostly found in certain parts of the world as having effects on economies worldwide
(Baker et al., 2020). In the case of COVID-19, its outbreak was reported from Wuhan in
Hubei Province, China.

Wuhan is one of the most important transportation hubs, and many people are
always moving through it (Chakraborty & Maity, 2020). This pandemic started during an
annual spring festival, during which the world's largest human migration occurs through
this hub, making it worse. This is how the COVID-19 virus spread worldwide and caused
a global outbreak. COVID-19 is one of the most infectious and contagious diseases in the
world. Panic and confusion among people and institutions, along with the spread of
COVID-19, have caused a lot of volatility and problems in several industries (Haroon &
Rizvi, 2020). In this case, the Chinese government has already taken several steps and
measures to stop the spread of the virus and the disease from worsening (Ashraf, 2020).
For example, the immediate lockdown policy has been put into place globally. This means
that all business activities have stopped, and people's movement has been limited or even
stopped in some places. Also, people can't go from one place to another as easily as they
used to, either within their own or in other countries (Ding et al., 2020). People were more
confused because of these lockdowns, which made them rush to buy food and household
supplies. This increased the gap between the demand for and supply of goods and services.
In addition, the local governments of wealthy countries have announced several economical
packages to help and compensate the people with food and other things they need to live
on. These packages have helped the local people with food and other necessities to live
during the pandemic. But putting these measures into place has lowered the level of
economic production worldwide and caused a deficit, which can also be called "economic
distancing.” This is a situation in which many people have lost their jobs, and the incomes
of millions of people worldwide have gone down (Park et al., 2020).

In the same context, Ashraf (2020) classified the government's actions to stop the
outbreak into three main groups. In the first group, things were done to keep people apart,
like closing parks, schools, and public transportation, encouraging people to work from
home or with a small staff, and making it harder to eat in restaurants. In the second group,
public awareness and containment measures were used to make people aware of the disease
and keep it from spreading. People who were tested positive for COVID were put in
quarantine. The third group was the government's financial aid programs, which included
giving cash to poor households and families, lowering loan and debt payments, and
lowering utility bills (Hepburn et al., 2020). Stock markets, which are seen as the place
where smart, opinionated, and sane investors do business, have also had different returns
on the actions taken by governments all over the world (Yarovaya et al., 2020). For
example, social distancing measures could hurt the return because there haven't been many
activities that bring in money or make the economy grow. On the other hand, government
aid and income packages could lead to positive returns and boost investors’ confidence in
the market. So, the direct effects of these measures could be bad, but they are only
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temporary, so eventually, things should get back to normal, and operations should go on as
usual. So, in a roundabout way, these steps help investors hold on to the hope that things
will eventually return to how they were before.

The entertainment business has been hardly hit for its vulnerability and higher risk
in human contacts than any other business during the pandemic (Hu et al., 2019; Gu et al.,
2020). The closing of movie theaters stopped the flow of income from newly released
movies, and the production of movies on the floor and the sets were not possible because
the government did not allow people’s gathering. Even though people spent more time
watching TV and movies at home during the lockdown offered by media and entertainment
agencies (Haroon & Rizvi, 2020), this did not generate income at the level of former
activities before the lockdown. The new projects have been put on hold, there has been a
decrease in employment, which has hurt those in the movie and entertainment business.
These are negative effects on the economy on the stock markets and returns of the film and
drama industry (FDI) (Hu et al., 2009). In short, investing in FDI became a waste of time
for closure of movie theaters and other physical forms of entertainment, and there was a
shift toward online entertainment platforms worldwide. These platforms give people easy
access to entertainment content through the internet. However, many people have still
longed for going to the movie theaters but needed to turn to online platforms in support of
end users with easy access and reduced costs of distributing, screening, and creating new
contents. FDI has been saved by online platforms during the COVID-19 pandemic. But this
phenomenon still doesn't fully explain why this industry has so much untapped potential.

China with more than 1.3 billion people is one of the biggest markets for movies
and TV shows. According to Statista (2021), China made 1,037 movies in 2019. Also, there
are more than 50 chains of movie theaters in China run by different companies. Only
“Guangdong Dadi Digital Cinemas” is said to have more than 1,120 movie screens. The
total number of movie theater screens is more than 75,000, and there are about 11,300
movie theaters. Also, and this is the most important thing, the country has the biggest
market based on the amount of money made at the box office, which was over USD
3 billion in 2020 alone. So, according to the goals set, the researchers would like to see
more research into the size and nature of the relationship between FDI and COVID-19,
especially in the case of China, which has one of the largest FDI industries in the world.
Also, this should be done because China has the largest consumer base and has become a
market for international companies to come and sell their goods.

2. Research Objectives

There were three objectives in this study:

1. To identify the extent of the COVID-19 impact on the worldwide film industry
experienced by China during the pandemic.

2. To detect the post-pandemic impacts of COVID-19 on the worldwide film
industry experienced by China.

3. To analyze the post-pandemic changes and developments in Chinese theatres and
films.
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3. Methodology

The study focused on the post-pandemic impact of COVID-19 on the worldwide
film industry, especially as experienced by the Chinese film industry. So, this study was
exploratory in nature. The data were mainly collected from relevant secondary sources:
articles, journals, newspapers, and books.

4. The Obtained Data and Interpretation

4.1 Film Industry during the Pandemic of COVID-19 in China

The COVID-19 pandemic has affected the world economy drastically. Since the
world is experiencing a new pandemic, a misunderstanding over immunization and
vaccination for its spread and management is causing alarm to the public and influencing
people’s spending habits (Haroon & Rizvi, 2020). Stock market patterns are a sane
portrayal of investment or expenditure patterns, as they are made up of logical and
sophisticated people who can forecast future trends and generate profits accordingly (Mirza
et al., 2020; Tao et al., 2021).

As with the rest of the world’s film industries in 2020, the Chinese film industry
had a phenomenal year. Due to the rapid spread of the COVID-19 pandemic, the Spring
Festival, which is a typically bustling period for the film business, was unusually quiet.
Following then, the theaters remained closed for 178 days. Numerous film crews ceased
production, and the film industry was forced to wait for conditions to improve. Several
programs were initiated by central and local party leaders and government agencies at all
levels to alleviate the burden of this calamity. On 20 July 2020, theaters began to reopen
progressively, but they were required to adhere to strict safety regulations. A month later,
when The Eight Hundred grossed more than 3 billion RMB at the box office, it signaled
the return of the Chinese film market in RMB. During the National Day holiday,
approximately 4 billion RMB was earned at the box office nationwide. This demonstrated
that despite the pandemic, Chinese people still desired to attend the movies. Sacrifice
produced in less than two months, and restored the confidence of the Chinese cinema
industry. In 187 days, 2020 earned a total of 20.4 billion RMB at the box office. China took
the lead in the global film business during this peculiar year. This indicates that the Chinese
film industry and market were the first in the world to be revived (Statista (2021).

4.2 Big Change in Film Industry before and during the Pandemic COVID-19

Film production in 2020 continued the basic trend of declining numbers that had
characterized the preceding two years. There were 531 feature-length films produced
during the year, including animation, science and educational films, documentaries, and
special films. Public screening licenses were issued for 650 domestic films. Figure 1, the
downward trend in theatrical film production will likely continue as more films transition
to online distribution. This was 37.5 percent less than prior years (China Film News, 2021)
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Figure 1: Change in Mainland Feature Film Production from 2010 to 2021 (in units)
(China Film News, 2021).
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Moreover, in 2020, Mainland films made a total of 20.41 billion RMB at the box
office or about $3.12 billion. This was 68.17 percent less than 2019. Comscore mentioned
that the worldwide box office for 2020 made $12.4 billion, 71% less than the year before.
Boxoffice Pro (2021) illustrated that the total North American box office for the year was
$2.28 billion, 79% less than the previous year and a record low for North American movies
in the past forty years (New Media Center, 2021). China earned more than North America
at the box office for the first time and came in the first place worldwide.

There were 280 movies at the theaters. Over 200 of them were made in China, which
gave them an 84% market share and 17.15 billion RMB at the box office. Due to a lack of
films around the world, fewer films that came from other countries were put out. Only 64
foreign movies were shown, and they made 3.267 billion RMB, which is 16% of the total
box office earnings (Figure 2). In the end, the percentage of the market that was made up
of domestic films hit a record high in 2020 (Boxoffice Pro, 2021). Additionally, in 2020,
548 million people went to the movies, which was 68.27% less than 2019. The average
number of times a person went to the movies in a year was 0.39. The average number of
times people in cities went to the movies was 0.65 times per person. During 2020, China
watched more movies than any other countries. Because of the pandemic and the rise of
new media, both the total number of people who went to the movies and how often they
went to the movies went down.
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Figure 2: Market Share of Domestic and Imported Films, 2010-2021 in Percentage
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4.3 China’s Cinema Screens

China quickly extended film screens at a brisk rate, adding an average of 19 new
screens daily. In 2011, there were 9,000 screens in China, and in 2012 turned into the nation
with the highest number of screens (exceeding the U.S.) in 2017, with 45,000 screens.
Before the theaters closed amid the COVID-19 pandemic in January 2020, China was
projected to have 70,000 screens in above 10,000 cinema theaters, with screening capacity
in digital 3D format. Today, China has been recognized as the world’s biggest film box
office in terms of revenue. Online ticket purchases have heightened competition among the
local cinemas. With more than 1.4 billion citizens and a flourishing film industry, China
has surpassed the United Sates in film ticket sales for the first time. Movie analysts believe
that the Chinese film industry has huge potential to attract more movie-goers if more
cinema theaters are opened in the central and western parts of mainland China.

According to China Film News (2021), there were 75,581 screens in 2020 in the
mainland Chinese market, a growth of 8.30% from the year before. This was due to the
addition of 5,794 screens. Box office receipts were collected from 50 theater chains and
11,856 individual movie theaters around the country (Dengta Movie, 2021). The global
screening market has recently become the largest in the world. However, theater
management has become increasingly challenging. The average price of a movie ticket in
RMB was 37 (Dengta Movie, 2021). The average number of attendees was 9.7, down 3.9%
from the previous year (Maoyan Entertainment, 2021). Only 8.1% of the expected people
showed up (Dengta Movie, 2021), and the number of people who saw the film on a single
screen decreased to 269,000 (a decrease of 70.8%) from what they saw in 2019 (Dengta
Movie, 2021). When compared to the rest of the globe, China's film industry's overall
figures this year looked impressive. Longitudinal studies, however, also revealed a marked
decline in these figures. The unpredictability of the epidemic made it unlikely that the
projected numbers for 2020 accurately reflected any objective patterns in the growth of
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China's film industry. China's stop-pandemic efforts have helped the industry recover, and
the foundations created by nearly two decades of the industrialized reform of the Chinese
film industry helped it to survive through the pandemic.

Currently, more and more people are staying at home and watching movies. It is
unclear if going to the movies as a cultural tradition will survive the end of the pandemic.
76% of Chinese respondents to the film industry’s survey conducted after the COVID-19
outbreak said they would still prefer to watch a movie in a theater because of the special
effects (3D) and sound effects. In addition, the improved ambiance and setting attract
people to the theatres (Thomala, 2020a, Thomala, 2020b). It is encouraging for the industry
that 2020 brought in the best annual box office revenue in history, even though Chinese
moviegoers may set a new post-pandemic record high. When asked whether they had
watched a movie during the COVID-19 pandemic, 73% of respondents said they used a
paid streaming service, and 72% said they would be willing to return to theaters after the
pandemic was over. According to the data, over two-thirds (68%) of respondents were
interested in learning when local movie theatres would reopen, and over half (55%) were
curious about the release dates of upcoming films. Sixty percent of moviegoers surveyed
said they expected strict measures from theaters after reopening. In comparison, 58 percent
said ticket discounts would be the main reason they would go to the theater again. Forty
percent were also interested in the quality of new films. Eighty percent or more of
respondents preferred a ticket price of less than 30 Yuan (Maoyan Entertainment, 2020).
According to Fu & Shen (2020), the Chinese film business is one of the hardest hit. As
theaters in China started to close, reports emerged that as many as 40% of Chinese theaters
would have to close because of the COVID-19 outbreak and subsequent lockdown. Due to
the current state of affairs, many viewers are turning to online streaming services for their
entertainment needs, including viewing Hollywood films that were never shown in theaters
(Aftab, 2020). The popularity of online movie streaming services like Netflix, iQiyi,
Youku, Tencent, Eros Now, Hulu, Disney Plus, and Amazon Prime Video is a serious threat
to the traditional movie-going business model. Another difficulty has been the absence of
fresh film releases because of the coronavirus pandemic and its related social limitations
(Harper, 2020).

4.4 Post-Pandemic of COVID-19 on the Worldwide Film Industry in China

The global film industry may still be reeling from the effects of COVID-19, but
China is busy molding the rest of the world around it. Since the coronavirus emerged, there
has been a rapid acceleration in the distribution, exhibition, and viewing of films. The
outbreak in China was expected to improve after the film administration decided to keep
theaters open after July 2020. When that time came, movie theaters would take the
necessary precautions. For instance, moviegoers were to wear masks and refrain from
eating and drinking during screenings.

With the recent opening of high-profile theaters, the future of China's film industry
appears promising, and the rapid recovery of China's economy will foster substantial global
confidence. Confidence in the Chinese economy is rising as more Chinese see that the
country's epidemic prevention and control efforts are yielding good results. The rise in
China's box office performance is largely due to the government's approval to reopen some
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theaters with reduced seating capacities. The new regulations stipulate a 50% limit on
indoor seating. Over 5.4 billion RMB ($797 million) at the Chinese box office was from
the over 150 million people who have visited theatres since they reopened. It was a huge
hit following the recent resurgence of China's film industry. It is encouraging that films
made in China have significantly impacted China's box office. The latest rehabilitation rate
in China revealed itself at at 88%, and the number of rehabilitated theaters has reached
9,512 (Chan, 2020). By the end of 2020, movie theaters all over the world were once again
bustling. Still, China has taken the lead and surpassed North America in becoming the
largest film industry while the economies of other countries, including the United States,
were still recovering from the effects of COVID-19.

Normalcy has been restored across all of China's major cities now that the
coronavirus outbreak has been controlled. Keeping people safe from the camera while
filming is challenging enough. However, the coronavirus has made it challenging for
several studios to make creative and original decisions in the lead-up to the shoot, including
but not limiting casting, set, and costume design. In a similar vein, the same can be said of
post-production processes. Many people have a hand in each cycle stage, from initial
brainstorming to final distribution. This includes editors and writers to sound designers,
foley artists, and colorists. One small scene that undergoes last-minute editing or
endorsement changes could have repercussions for every subsequent trailer and film banner
version. Until now, many film studios have never agreed on these options while working
remotely; however, they now must adhere to new protocols that may alter the content we
see onscreen (Epstein, 2020; Jackson & Williams, 2020).

4.5 The Media and Entertainment Sector in China Showing Significant Signs of
Recovery
Chinese theaters have been operating at their full capacity since July 2020, while

theaters in many other countries were either closed or screening with reduced seating. Yet,
any sector felt the effects of a six-month shutdown pretty heavily. The survival of the film
industry appeared to depend on "another way out," which in China and around the world
typically took a transitional turn from the traditional film format to the digital screen.

It has been widely anticipated in China that the film industry would be "revolutionized,"
with theaters gradually becoming relics of the past (English translation). This has not
occurred as of yet. The week of Chinese New Year (the equivalent of a Christmas movie
schedule) this year saw the national box office at 7.82 billion yuan (AUD 15.8 hillion), a
32.47% increase from 2019, and the most recent comparable year.
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Figure 3: China’s National Box Office Revenue (2021 Figures Based on Estimates)
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In recent years, Chinese films have made a strong comeback, and many factors have
contributed to this phenomenon. The researchers’ analysis showed details as follows:

1. This uptick in *““vengeance-watching™

China’s shutdown was strict and certainly one of the longest ever. Residents of
Wuhan’s residential complexes (often gated communities) were largely barred from
venturing outside their homes for 76 days. Theaters and movie theaters in the areas were
hit hard in shut-down for caution. Since the virus was somewhat “terminated” thanks to
China’s “harsh” measures, the country reopened virtually with full and affirmative access,
in contrast to the repeated lockdowns seen in other countries. Everyone wanted to break
free and go outside. They were confident enough in crowds to visit places like movie
theaters. Local outbreaks were quickly controlled and managed in the strict enforcement of
provincial health codes, while the rest of the country was largely unaffected. While “limited
restrictions” may still be in effect in other countries, they were only temporary in China.
As soon as people felt safe again, they flocked back to the venues, quickly filling up local
theaters again.

2. The imposed film ban and subsequent accumulation of “film deposit™

As known, China is not alone in its practice of film censorship. It is only natural
that with a film industry cranking out between 600 and 900 new features every year, many
movies have to wait their turn before they can be shown. All forms of public video
entertainment in China are subject to review by the same censorship body, the China Radio
and Television Administration (CRTA). In the absence of a formal rating system, films are
subject to strict censorship to ensure they are appropriate for “all audiences.” A minimum
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of ten critics is required for each film. Understandably, the lengthy time it takes to review
and approve films directly results from the large volume of work and the process involved.
Frequently, an international audience can watch a Chinese TV series (with uncensored
content) via the production company’s YouTube Channel before the domestic audience.
Production on Forever Young began in 2012, but the film did not hit theaters until 2018.
The movie theater industry had a backlog of films ready to be shown when the COVID-19
pandemic hit.

3. Home movies with powerful stories

China’s film industry has a keen eye for trends and timing, and since theaters
resumed operations, there has been a slew of commercial successes. Five ordinary Chinese
people from different parts of the country share their experiences in escaping poverty,
making a fortune in the big city, or positively impacting their hometowns in the anthology
My People, My Homeland. Two different families in A Little Red Flower dealt with cancer
and the ultimate meaning of life and death. In “Hi, Mom,” the director tells the story of
when she and her deceased mother became close as young adults. After a pandemic has
claimed many lives, these stories, which are uplifting or deeply moving, are just what the
doctor ordered to help people relax again. Meeting their release window was not just the
production team’s job. The CRTA has also emphasized releasing films like these that
reflect the national mood. In The Eight Hundred, we learn of the heroic efforts of a small
band of Chinese soldiers who stood as the city’s last line of defense against the Japanese
during a brutal four-day battle. Originally scheduled for release in August 2020, right after
the lockdown, it was the perfect soundtrack for a country that had just defeated another
enemy. Chinese box office receipts are predicted to rise, but at a slower rate than in previous
years due to the effects of COVID-19. Audiences’ desire for vengeance in the film may
temporarily slow the trend, giving theaters an adrenaline rush. In any case, the trend is
clear: the film industry is evolving. That does not mean movie theaters will become extinct
any time soon. No matter how much credit you give COVID-19, it is hard to deny that
people’s tastes are changing. Figure 4 shows the weekly box office revenue of the top
movies in China from July 25 to 31, 2022--illustrating the top three weekly movies on the
screen in China in July 2022 -- “Moonman” had the highest revenue at $142.5 million U.S.
dollars, followed by “Detective VS. Sleuths” at $11.6 million U.S. dollars, then “Lighting
up the Star” at $10.3 million U.S. dollars.

57



RJCM Vol. 4, No. 1, January-April 2023

Figure 4: Weekly Box Office Revenue of the Leading Movies in China from 25-31 July 2022
(in million U.S. dollars)

142.5

Source: Statista (2022)

4.6 Future of Chinese Film Industry

China’s control of the COVID-19 over a couple of months with no local cases has
given the country a unique opportunity to become the biggest film industry market in the
worldwide box office. And since no major new Hollywood movies were set back in 2021,
it looks like the U.S. film industry would need time to recuperate in 2020 onward as the
globally largest box office. It can be predicted that more than 1.4 billion citizens, globally
highest 70,000 screens and a thriving film industry in the Chinese film industry have
proved the world’s largest market and the biggest global box office in the coming decades
(Frater, 2020; Sims, 2020; Whitten, 2020). The post-COVID-19 recommendations and
reforms are what the Chinese film industry can learn its lessons from the impact of COVID-
19 pandemic and lockdown, which saw billion dollars loss and many people lost their jobs
and contracts as the pandemic took a strong hold. Now it is time to learn from the past and
adapt a new framework for production under safety protocols and process as the industry
as a whole getting back on its feet. In the post-lockdown, now normal is new normal in that
the film industry must carry on despite the immense hardship brought by the pandemic.

The researchers have studied the local film industry in China and would like to see
the government helps expand the entire industrial chain of Chinese film, from ticket sales
to the creation of intellectual property to the use of product placement in films to the
creation of theme parks, in order to maximize the industry's financial success. If China
wanted to match the U.S. in terms of screen density per person, it would need to add 95,000
new theaters. These steps taken in the wake of COVID-19 have the potential to bring in a
more diverse audience and support the Chinese film industry to win its domestic and global
box office crown in the years to come.

The government should facilitate the acquisition of licenses for the film industry
and investors in a timely and straightforward manner. The Chinese film industry should
keep improving the availability and features of online ticketing services. The Chinese film
industry also needs to prioritize improving production values in order to compete on a
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global scale. Filmmakers, then, who want to secure a solid future, must steadfastly pursue
"guality-oriented" strategies.

If theaters really want to attract more viewers, they should start offering screenings
for free, particularly in the cinematic environment with larger screens and more realistic
sound effects. Movies have a lot of "soft power" and can help a country's reputation abroad.
When it comes to influencing others, China has proudly considered itself years ahead of
the rest of the world. The Chinese film industry can tell the world more about many other
fascinating stories of the country.

The period after COVID-19 would see a paradigm shift, and there will be a great
deal to learn from the past. The entire Chinese film industry--investors, producers,
directors, and actors--must concentrate on this massive change for the industry to survive.
As known to film producers in China, there has not been any success with an authentic
multifaceted coproduction. Coproduction needs to start from the ground up if Chinese films
are to be appreciated and watched by a global audience, or vice versa. Writing a good script
is crucial. There are a lot of talented Chinese screenwriters, but they have a lot to learn from
Hollywood in terms of story and international structure.

Chinese moviegoers have their concern over health precaution measures in theaters.
The motion picture industry, in the wake of the pandemic, should improve air circulation
inside movie theaters. But directors, filmmakers, and artists tend to pay attention to
streaming effects on traditional movie theaters. A big-budget movie should always be saved
for the theater with good conditions of ventilation and internal air purification for viewers’
health. These present challenges to all stakeholders in the movie industry urgently now and
beyond.

Drive-in theaters, also known as drive-in cinemas or drive-in complexes, have
several advantages over traditional movie theaters, which are located in climate-controlled
buildings, in the post-pandemic era of large Chinese cities. The decision to build a drive-in
theater large enough to accommodate hundreds of cars was made by the owners of many
smaller theaters in rural areas. Then, people should be able to watch movies on their
balconies thanks to a mobile cinema that is both innovative and welcoming. The Chinese
film industry would benefit from a rise in the median number of domestic film releases,
which would boost earnings at the country's multiplexes. In addition, social media
platforms like Weibo, Wechat, and Youku can offer significant benefits for filmmakers by
allowing them to collect pilot audience feedback before a film's official release. In addition,
the film's producer could benefit from allocating more resources for advertising.

The next step is for Chinese filmmakers to take cues from Hollywood and make
movies that can be enjoyed by a wide range of people. The movie industry, both
internationally and in China, is evolving rapidly, and traditional theaters must now contend
with more than just online streaming services. They are rivals for your time and will both
have to adjust to the new circumstances. Cinemas across the board, including in China,
need to lower ticket prices and provide special discounts to attract customers, in addition
to raising the bar on the quality of their latest releases.

Filmmakers may need to make aesthetic and narrative changes, as well as get
inventive with their locations and camera techniques. Chinese theaters need a steady stream
of new films to draw in customers and keep business afloat. In the future, film editing can
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be done from home, and the industry should remove barriers to this practice. China's film
industry must also adapt to the changing digital landscape by allowing workers to complete
pre-production, post-production, and marketing and promotion tasks from home. Writers
and directors in China should attract creative young people into the film industry for
sustainable competitive advantages in the international market to increase their market
share in the long run.

5. Conclusion

Movie theaters are struggling to stay open. The current situation calls for a dramatic
shift in ideology, and venues like streaming services and movie theaters can help make that
happen. Theaters and moviegoers in China have been through a “run-in period” since the
standard anti-epidemic measures were implemented in 2020. Consumer confidence in the
Chinese market is rising as the country’s epidemic prevention and control situation
improve. Simultaneously, the success of Chinese films at the worldwide box office has
emerged out of China’s post-COVID-19 period. Up to September 2020, 90 percent of
China’s movie theatres underwent the process of rehabilitation (Brzeski, 2020).

It should be noted that the Chinese box office revival could be compared with that
of its competitor—the United States. However, the U.S. news outlet CNBC asserted that
the comparison might not be relevant. The Chinese film industry has considered Hollywood
the largest box office worldwide. The United States primarily produces commercial films
for profit, but the Chinese film industry has combined patriotism with commercialism as a
trend in producing films across various genres. In recent years, filmmakers in China have
expressed rising optimism about the future of their country’s film industry. There is concern
that the coronavirus could make life more challenging for the international film industry,
leading to a drop in the number of Hollywood, Bollywood, and other films imported into
China. Producers in China need to keep working to restore their country’s film industry’s
standing for a better and brighter future ahead of it.

To the researchers, China's economy has a bright future ahead of it. The world now
has much more faith in the global economy with awareness of China’s steady economic
rebound. China’s economic recovery is picking up its speed despite the country’s efforts to
control the virus, which may help narrow the gap between the Chinese and American
economies. The moviegoing public has returned to local theaters, and boosted Chinese
films to dominate the box office in recent years. As reported earlier in this paper, the
number of moviegoers showed the largest increase in the fourth quarter of 2020. Despite
widespread despair resulting from COVID-19, cinemas have consistently proven resilient
with unrelenting support from the Chinese public. China would certainly want to see itself
as the first country to have a full recovery from the effects of COVID-19 on the local film
industry. In so doing, the country would need digital revolution for its growth in the film
industry revenue with improved infrastructure and health-based atmosphere of movie
theaters. Optimistically speaking, China’s film industry would need to venture into cutting-
edge genres for success in its production with ultimate goals on winning over both local
and international audiences.
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